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Abstract

Pro-poor Tourism is a concept that emerged in the early 2000’s as a means of fostering the development of sustainable
tourism and as a means of ensuring the benefits of this were felt by local populations. Whilst the efficacy of pro-poor tourism
and the impact that it makes for communities has been questioned over the last two decades, with research focus on how its
impacts on communities and how it is operationalised, there has been less of a focus on the underpinnings of what pro-poor
tourism is (or should be) from a theoretical perspective. In particular, there remains a lack of understanding as to what

constitutes pro-poor tourism from a sociological perspective. In this review paper, the concept of social innovation is used
to theoretically explain the mechanisms for successful implementation of pro-poor tourism initiatives, as a means of]
empowerment. The paper illustrates how pro-poor tourism can act as a means for empowering the poor and achieving
sustainable development agendas, by utilising ‘strong tradition’ social innovation approaches in order to enable social action

that can refigure societal power structures.
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1. Introduction

The importance of tourism as a mechanism for reducing
poverty and promoting sustainable development is of
increasing interest to scholars globally (Wen, Cai, Li,
2021). This is particularly important for low and middle
income countries where tourism can often make up a
significant proportion of income (Boonsiritomachai and
Phonthanukitithaworn, 2019). The concept of Pro-Poor
Tourism (pro-poor tourism) emerged in the late 1990°s and
early 2000’s, to describe an approach to tourism
development that ‘delivers net benefits to the poor’ (Roe
and Urquhart, 2001:2), with these benefits delivered in
economic, social or environmental forms. The focus on
pro-poor tourism over the years academically has very
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much been on understanding whether the suggested
benefits of pro-poor tourism are in reality accrued for poor
communities  (Suardana  and  Sudiarta, 2016),
understanding the role of stakeholders in supporting pro-
poor tourism (Wen et al., 2021), and on product
development within pro-poor tourism initiatives (Akrong,
2019). Harrison (2008) offered a critique of pro-poor
tourism that was centred on the fact that it was neither
distinct theoretically as a form of tourism, nor was it
distinct from community-based tourism approaches.

This paper seeks to explore pro-poor tourism through the
lens of social innovation, viewing pro-poor tourism as a
form of social action and empowerment on behalf of the
communities it supports. By embedding pro-poor tourism
within Weberian (1947) concepts of social action and
Mulgan’s (2019) notion of social innovation as a means of
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empowerment, this review paper makes an original
contribution to the field of pro-poor tourism by
theoretically distinguishing it as a unique approach to
tourism that can have positive impacts on poor
communities. This review paper does this through a
synthesis of literature on pro-poor tourism, social
innovation and sustainable development, embedded within
sociological theory centred on social action. In doing so, it
seeks to offer a model for pro-poor tourism that transcends
existing literature on the subject to provide a roadmap for
future research in the area. The paper makes an original
contribution to knowledge by illustrating how pro-poor
tourism approaches, and sustainable tourism more
generally , could be much more impactful if they engaged
principles embedded in the ‘strong tradition’ of social
innovation, centred on collaboration, ideation,
empowerment and change (Ayob, Teasdale and Fagan,
2016).

The paper begins with an exploration of social action and
social innovation, followed by an overview of the existing
literature on pro-poor tourism. There then follows a focus
on how socially innovative tourism approaches like pro-
poor tourism can empower the poor, before the paper
finishes with a summary of the arguments presented and
suggestions for future scholarly (or practitioner) research.
A model is developed for how pro-poor tourism can be
designed as a social innovation that allows for genuine
change in the power imbalances in society, as well as its
normative, regulative and cultural practices (Mulgan,
2019; Heiscala, 2007). The paper’s value is therefore in
both theoretically distinguishing pro-poor tourism as a
means of social innovation, as well as in proposing a
research agenda in this area for pro-poor tourism scholars.

" The authors recognise the contention between the concepts of pro-poor
tourism and sustainable tourism, and the fact that many view pro-poor
tourism as an element within wider sustainable tourism
models/approaches.

2. Social Innovation and Empowerment

Max Weber’s (1947) concept of social action explored the
restructuring of normative organizational and societal
environments, as a means of placing agency back in the
hands of actors. By empowering individuals or groups,
Weber (ibid) argued that you could allow people to
overcome the institutional and cultural barriers to social
action that were put in place by those with power. Weber
(ibid) argued that empowerment to social action could
create systemic shifts in society, and it has been argued that
it was the socio-cultural significance of social action that
was important to him, as opposed to individual motivations
or actions (Munch, 1975). Indeed, whilst social action is
inherently tied to an individual’s motivations and
intentions, it is also embedded within their socio-cultural
environment and the constraints that society and the
institutions within society, place on this freedom of action.

When examining innovation more broadly, Hellstrom
(2004) argued that innovation could only be viewed
through the lens of social action, and that the process of
innovation itself then reshaped both the individuals
cognition of social action and their place as a social actor
interacting with societal structures/groups. This paper
posits that the same can be said for social innovation, given
that it as a concept/process is one that is focused on the
restructuring of society and power structures (Heiscala,
2007), in a way that ensures that marginalised groups are
not left behind and that the benefits of development are
shared equitably (OECD, 2022). This has a strong
resonance for the pro-poor tourism movement, illustrating
the potential relevance of social innovation as an
underpinning construct (as will be discussed later).

Social innovation can be argued to be the transformation of
normative, regulative and cultural practices (Heiscala,
2007), in order to empower those communities or
individuals that are traditionally lacking in power or
influence (Mulgan, 2019). The notion of empowerment is
a critical one for social innovation, as without this support
for disenfranchised communities, the innovation can be
argued to have failed (ibid). This is of particular importance
when considering pro-poor tourism and its role in
supporting communities, as social innovation is viewed as
both a global phenomenon and conversely as a localised
reaction to such phenomenon (Do and Fernandes, 2020;
Roy and Hazenberg, 2019). Further, social innovation can
emerge in a variety of forms, emerging out of the public,
private or third sectors through government, business or
NGO interventions, as well as community initiatives
(Murray, Caulier-Grice and Mulgan, 2010).

Social innovation and empowerment are however, not
easily aligned concepts, as social innovations can lead to
varying types of empowerment. Social innovation can be
split into what has been termed the ‘weak’ and ‘strong’
traditions of social innovation, where the former is related
to empowerment of individuals, and the latter leads to
systemic empowerment and structural changes to
underlying inequalities (Ayob et al., 2016; Gallego and
Maestripieri, 2022). Whereas weak tradition social
innovation sees individuals emerge from social innovation
initiatives personally empowered through improved
personal utility and traits, such as enhanced self-efficacy
(Ayob et al., 2016; Gallego and Maestripieri, 2022), strong
tradition social innovations see inter-group collaborations
and the restructuring of power relations (Ayob et al., 2016).
Indeed, it is suggested that in many ways, social innovation
shares many of the features of coproduction, centred on
collaboration, ideation, empowerment and change (ibid).
With regard to pro-poor tourism, it could be contended (as
will be discussed in the next section), that much of the pro-
poor tourism seen to date has not adopted genuine
coproduction within the models developed, and hence the
strong tradition of social innovation, but has at best focused
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on individual empowerment that drives individual level
benefits.

Therefore, the role of social innovation as an empowering
force is critical as part of the solution to driving sustainable
development globally and in particular, in those
communities around the world that are traditionally
underrepresented or lacking in power. For pro-poor
tourism, social innovation thus offers a theoretical lens for
understanding how it should be implemented and what its
overarching aims should be. In part, this has been looked at
previously by scholars, albeit they have focused largely on
the role of social entrepreneurship (a form of social
innovation) on sustainable tourism, or on the role of social
innovation in sustainable tourism development. These
studies, however, have not taken into account social
innovation processes more broadly, nor focused on pro-
poor tourism specifically. However, it is clear that if pro-
poor tourism initiatives are to succeed, then a focus on the
‘strong tradition’ of social innovation centred on
coproduction and empowerment (Ayob et al., 2016;
Mulgan, 2019), in order to enable social action (Weber,
1947), would enhance the chances of pro-poor tourism
delivering genuine transformation to normative, regulative
and cultural practices (Heiscala, 2007).

3. Pro-Poor Tourism

How to fight poverty in developing parts of the world
(whether low or middle income countries) has been an
ongoing issue for decades, with one mechanism often
favoured by development economists in this work and
accepted widely as being a tool with which to fight poverty,
being tourism (Colak, Oguz-Kiper and Kingir, 2023; Luo
and Bao, 2019). Indeed, tourism has even featured in the
United Nations Sustainable Development Goal (SDG)
agenda, particularly with respect to SDG1 No Poverty
(albeit also in other areas such as gender equality,
education health and wellbeing and reduced inequalities).
Tourism is viewed as a useful tool in this area partly
because it can make up significant proportions of local
economies in developing country contexts
(Boonsiritomachai and Phonthanukitithaworn, 2019), and
this has led to increased interest in tourism as a tool by
scholars, development organisations and governments
(Wen et al., 2021).

As was noted earlier, pro-poor tourism as a concept
emerged around 25 years ago, as a means to deliver
economic, social and environmental benefits to poor
communities through sustainable approaches to tourism
(Roe and Urquhart, 2001), and in doing so reduce poverty
and inequality in impoverished regions (Singh, 2001). Pro-
poor tourism aims to improve the connections between the
poor communities that are the focus of the development
work, and the wider stakeholders promoting and
introducing the pro-poor tourism models (Cetin, 2012,
cited by Colak et al., 2023). On this basis, the success of

any pro-poor tourism approach is closely tied to how well
connected the stakeholders involved are, and how they are
empowered to acquire the resources that they need (Ashley,
Roe and Goodwin, 2001) and further, that this stakeholder
engagement needs to be built in at conception, not
retrofitted later after the expansion of the tourism initiative
(Lor, Kwa and Donaldson, 2019). Pang et al. (2024) noted
that the success of pro-poor tourism approaches hinges on
the community-led element of projects and the role that can
be played through education, training and mentoring. This
has important implications when exploring pro-poor
tourism from the perspective of social innovation, as it is
only those social innovations that engage in genuine
coproduction and empowerment that seemingly create
long-lasting, systemic changes (Ayob et al., 2016).

The benefits of pro-poor tourism can be significant, with
the income generated from activities more likely to be
reinvested into communities (Wen et al., 2021), whilst pro-
poor tourism can be more effective at reducing poverty
than donative models of development, and can also build
empathy between communities and tourists (Wakasugi and
Ito, 2023). Pro-poor tourism can also lead to job creation,
wage rises and improved skills through training and
education (ODI, 2024; Pang et al., 2024), whilst
empowering the poor to gather the resources they require
for their own needs and development (Wen et al., 2021). Li
et al. (2022) also identified that pro-poor tourism
approaches encouraged tourists to pay more, if they could
clearly see the money would go to poor individuals or
families. The whole notion of pro-poor tourism with its
focus on being ‘pro-poor’, also helps politically in
centralising the notion of poverty in sustainability debates
(Roe and Urquhart, 2001), albeit this is a double-edged
sword if the pro-poor tourism initiatives do not
substantially reduce poverty.

Critiques of tourism as a means of poverty reduction are
commonplace. Whilst the potential benefits of tourism
more generally have been identified as directly reducing
poverty, improving access to goods/services, increased
employment and better access to education and healthcare,
the negative effects have included increased social costs
locally, unequal investment power, social isolation,
migration away from communities, and long hours and/or
low pay (Colak et al., 2023). When focused on pro-poor
tourism more specifically, scholars have noted that whilst
the idea of supporting poor communities in developing
countries through sustainable tourism was noteworthy, as a
concept it did not really build on community tourism
models sufficiently, and lacked theoretical distinctness
(Harrison, 2008). As the impact on poverty itself was
unclear, then the whole term ‘pro-poor’ could also be
considered misleading (ibid). There has also been critique
that the evaluations of the impacts of pro-poor tourism have
been too focused on economic benefits, without balancing
these alongside the social and environmental impacts that
growth in tourism can have on a locale (Spenceley, 2022).
It has also been argued that pro-poor tourism does not offer
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a complete solution to poverty (Colak et al., 2023), even
though it can often be presented as a singular solution in
poor communities.

The impact of pro-poor tourism is also unclear at larger
geographic levels, where even if the local benefits are
recognised as valid, the wider impact on poverty at regional
and country levels is not understood (Oviedo-Garcia,
Gonzalez-Rodriguez and Vega-Vazquez, 2019). Global
challenges like the Covid-19 pandemic have also illustrated
the challenges in building poverty reduction strategies
around tourism, as the lack of resilience to travel
restrictions can leave disadvantaged communities highly
vulnerable to losses of income (Spenceley, 2022). Further,
there is a paucity of research on how pro-poor tourism
develops and what the impacts, successes and barriers can
be in later, more mature stages of development (Wen et al.,
2021). This is now slowly being overcome as new
methodologies for assessing the impact of tourism on
poverty are being developed, linked to global frameworks
like the UN SDG agenda and specifically SDG1: No
Poverty and SDGS: 8: Decent work and economic growth
(Spenceley, 2022).

What is clear is that pro-poor tourism has the potential
to support poverty reduction strategies in disadvantaged
communities, through a process of empowerment, if this is
approached in the right manner and from the very early
stages of the initiatives development. It is the assertion of
the current paper that the adoption of pro-poor tourism as a
form of social innovation, and the embedding of key social
innovation principles within the delivery of pro-poor
tourism models (in particular coproduction and co-
creation), can lead to much more impactful pro-poor
tourism interventions in disadvantaged communities
globally. It is this that we identify as ‘socially innovative
tourism’ and it is intrinsically related to concepts of
community-centred  development and  sustainable
livelihoods.

4. Community-Centered Development
(Co-Creation) with Sustainable
Livelihoods Approach (SLA)

A pro-poor approach to tourism development aims to
support poverty alleviation by empowering marginalized
communities to engage in the creation of tourism products
and actively participate in decision-making processes
(Scheyvens, 2007). Interestingly, tourism is often seen as a
viable development strategy because underdeveloped
communities typically possess cultural or natural assets
that can be leveraged for tourism. Recognizing these assets
is a key initial step in community empowerment and
poverty alleviation, with the Sustainable Livelihoods
Approach (SLA) serving as a useful tool for this purpose.
The SLA serves as a dynamic framework that emphasizes
the changes and adaptations people make to their
livelihood strategies to navigate challenging conditions

(Shen et al., 2008). Early work on the SLA outlined five
key assets essential to livelihoods: natural, human
(Nyaupane et al., 2019), physical (Gascon, 2017, p. 974),
financial (Mitchell and Ashley, 2010), and social capital
(Tao and Wall, 2009). In the context of global tourism,
Cater and Cater (2007) added cultural -capital,
encompassing heritage, customs, and traditions. Wang et
al. (2010) later introduced political capital to address
governance and power dynamics in community-based
tourism, highlighting its influence on all other forms of
capital.

For marginalized communities and pro-poor tourism,
the Community-Centered Development (Co-Creation)
approach, integrated with the Sustainable Livelihoods
Approach (SLA), highlights the pivotal role of community-
driven initiatives. This framework emphasizes equitable
economic  distribution, social  innovation, and
environmental sustainability. It advocates for tourism as a
means to enhance the well-being of disadvantaged groups
by fostering responsible, inclusive practices that deliver
mutual benefits to both communities and the environment.
Through this approach, tourism becomes a transformative
tool, empowering local communities while ensuring long-
term sustainability and shared prosperity. In this way SLA
and Community-Centered Development (Co-Creation)
have coproduction at the centre of their activities, a facet
that is of fundamental importance in the delivery of social
innovation and the empowerment of others, as will now be
explored.

5. Socially Innovative Tourism to
Empower the Poor

The role of empowerment as a means to combat poverty, is
by no means a new idea, with several leading scholars and
international agencies promoting it over the years. Indeed,
the concept of empowerment in reducing poverty has been
promoted by the OECD (2012) as a core mechanism of
driving pro-poor growth, designing aid instruments, and
enabling social action and self-help. The World Bank back
in 2007 identified six key indicators of empowerment in
poverty reduction, including psychological, informational,
organisational, material, financial and human (World
Bank, 2007). Further, Eberlei (2007) identified
‘powerlessness’ as a major cause of poverty, and one that
could only be eradicated through the empowerment of
communities. The UN’s Department for Economic and
Social Affairs (DESA ) has also identified empowerment
as a key means for delivering poverty reduction or
alleviation. The role of empowerment is therefore clearly
understood, but as has been identified earlier in the paper,
the impact of tourism approaches to poverty reduction are
inconclusive at best, if not negative overall, and so the
question to be asked is therefore how tourism, and
specifically pro-poor tourism, can be utilised to empower
communities and therefore reduce poverty?
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Whilst the literature around social innovation and pro-poor

tourism is limited, there has been some work on social
entrepreneurship and pro-poor tourism, as well as social
innovation and sustainable tourism more widely. For
example, Zeng (2018) explored the role of social enterprise
and social entrepreneurship (SEE) in pro-poor tourism in
Taiwan, identifying that the success of SEE tourism models
lay partly in their commitment to socio-cultural missions,
as well as economic development, with shared resources,
profit sharing and wide participation in activities critical.
Castro-Spila et al. (2018) also explored the development of
social innovation and sustainable tourism models through
a laboratory style model, identifying that vulnerability
identification was critical to success (and the creation of
impact) but also noting that the place-based nature of social
innovations in locales meant that wider scaling of impact
and/or change could be difficult. Booyens (2022) also
identified that many tourism focused SEEs operated at the
micro-level and struggled to achieve wider impacts beyond
the individual level, something that relates back to the
earlier discussions around weak versus strong tradition
social innovation. Further, Booyens (ibid) argues that it is
local community participation, active modes of inclusion,
and agency in social systems that remain crucial to
promoting social innovation in sustainable tourism.

What has been clear from the review of the literature
conducted in this paper and the synthesis of the ideas
presented, is that there remain many uncertainties as to the
impacts of pro-poor tourism beyond impact at the
individual level. Indeed, if one is to conceptualise pro-poor
tourism as a social innovation based upon the evidence
gathered to date on the efficacy of pro-poor tourism, then
at best the terms can be viewed as a ‘weak tradition’ social
innovation (Ayob et al., 2016). The authors posit that such
social innovation approaches lack the ability to truly
empower communities, nor to drive the wider systemic
change to normative, regulative and cultural practices that
are indicative of transformational social innovation
approaches (Heiscala, 2007). For pro-poor tourism to be
truly impactful and to generate systemic shifts in poverty
reduction and inequality, initiatives need to engage in the
principles of ‘strong tradition’ social innovation, embedded
within concepts of collaboration, ideation, empowerment
and change (Ayob et al., 2016), and to be truly community-
led. Such coproduction models will allow communities to
direct the benefits of the tourism generated (i.e. income) to
both families but also community initiatives that can
improve the socio-cultural environments (and ensure that
negative environmental impacts are not experienced). Such
a model would provide genuine empowerment for local
communities (Mulgan, 2019), that would facilitate wider
social action that could ultimately lead to the refiguring of
power structures (Weber, 1947; Heiscala, 2007), and hence
generational shifts in poverty and income inequality. These
approaches could then perhaps help to overcome the wider
critiques of pro-poor tourism that have justifiably been
made in the academic literature (for example: Harrison,
2008; Oviedo-Garcia et al., 2019; Spenceley, 2022; Colak

et al., 2023). Figure 1 below details our model for social
innovation mechanism for pro-poor tourism.

6. Summary and Limitations

The paper has presented an overview of social innovation
and pro-poor tourism as a means to synthesise the two
concepts in order to illustrate how pro-poor tourism
approaches could be made more impactful and sustainable.
The arguments made illustrate that for pro-poor tourism to
be truly transformative in reducing poverty and benefiting
local  communities economically, socially and
environmentally (whilst also preserving culture), a ‘strong
tradition’ social innovation approach needs to be adopted
in creating new pro-poor tourism (or sustainable tourism)
initiatives (Ayob et al., 2016). In so doing, the paper has
sought to illustrate the need for collaboration, ideation,
empowerment and change in pro-poor tourism approaches,
with such initiatives also genuinely led by local
communities through a process of coproduction. It is such
an approach to pro-poor tourism that may enable the
approach to finally demonstrate that it can genuinely
reduce poverty and create lasting structural change in
society (or at least be a mechanism toward such change),
by empowering local communities to believe that they can
refigure their world by engaging in social action. Here,
socially innovative tourism, alongside SLA and the
development of sustainable livelihoods, means that pro-
poor tourism approaches could enable genuine change and
sustainability. This ultimately creates a snowball effect for
impact in which power structures shift and further change
is enabled.

Perhaps one of the strongest reasons as to why socially
innovative pro-poor tourism could be impactful in poverty
reduction, resides in the fact that whilst globalisation has
generated unprecedented wealth, it has also exacerbated
localised poverty and left some communities more
vulnerable (Colak et al., 2023). However, one of the tenets
of social innovation is that whilst a global phenomenon
itself (and in some ways a product of globalisation), it does
provide a mechanism for empowerment that can support
communities to react to these negative influences (Roy and
Hazenberg, 2019). The model presented in this paper,
along with the review of the pro-poor tourism literature and
embedding within a social innovation approach centred on
social action, has identified how pro-poor tourism could be
made more impactful in poverty reduction. For this to
happen though, the principles of social innovation and
empowerment to social action, need to be utilised when
creating future pro-poor tourism initiatives. This has
important implications for scholars, practitioners and
policy-makers/funders, when seeking to understand how
sustainable tourism initiatives can be utilised within wider
development initiatives.
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Further Research Opportunities

The findings and arguments made within this review paper,
are limited by the theoretical nature of the arguments and
their embedding within the wider literature.

Empowerment & Resources
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Figure 1. Social Innovation Mechanisms for Pro-Poor Tourism

However, the model and arguments presented do offer References
avenues for further research by scholars, in order to test the
assumptions made. There are also implications for [1] Akrong, K.XK. (2019) Pro-Poor Tourism: Critical

practitioners and other stakeholders involved in the
establishment of pro-poor tourism initiatives, in order to

Perspective and Implications for Future Research, Journal
of Tourism and Hospitality Management, 7(1): 23-35.

ensure that they are impactful from the start. These [2] Ashley C., Roe D., Goodwin H. (2001) Pro-poor tourism
questions/implications include: strategies: Making tourism \york for the poor: A review of
experience (Pro-Poor Tourism Report No. 1), Overseas
. . . Development Institute, International Institute for
1. Where pro-poor tourism approaches can be identified )
. . .. . e, . Environment and Development, and the Centre for
that align with the principles of ‘strong tradition’ social Responsible Tourism
innovation, does this lead to greater impact or systemic [3] Ayob, N., Teasdale, S. and Fagan, K. (2016) How social
changes? innovation “came to be”: tracing the evolution of a contested
2. How do local communities view pro-poor tourism concept, Journal of Social Policy, 45(4): 635-53.
initiatives themselves and what barriers do they see to [4] Boonsiritomachai W., Phonthanukitithaworn C. (2019).
engagement? Residents. > support for sports events touri.sm developrpenF in
3. Can existing pro-poor tourism initiatives be shown to beach city: The role of community’s participation
have led to wider structural changes in community power andtourism impacts. SAGE Open, 9(2). )
L [5] Booyens, I. (2022) ‘Social Innovation for Sustainable
structures  and/or  empowerment of traditionally . )
disadvantased oroups? Tourism Development’. In Booyens, 1. and Brouder, P.
ged groups: . . (Eds.) Handbook of Innovation for Sustainable Tourism,
4. .Wi'zat are the challengef to embedding coproduction Cheltenham: Edward Elgar, 193-209.
principles in pro-poor tourism approaches, most notably [6] Castro-Spila, J., Torres, R., Lorenzo, C. and Santa, A.
collaboration, ideation, empowerment and change? (2018), Social innovation and sustainable tourism lab: an
explorative model, Higher Education, Skills and Work-
There are of course more questions that could emerge from Based Learning, (8)3: pp. 274-290. .
pro-poor tourism initiatives that embed social innovation at [7] Cetin, Z. O. (2012) A new approach to reducing poverty:
their core, and other avenues of research that scholars may %’rot'_ft’l(l)torjtounsfl’l lPagrr71u1k(l)<§de University Social Sciences
. . . . ) nstitute Journal, 11: 97-108.
?den“ﬁt'. from thle arl%;memshmade ‘fn thlsd pa‘;’era.soctﬁ‘l [8] Colak, O., Ouz-Kiper, V. and Kingir, S. (2023) Engaging
lnnoya l,on can also .0 eraric . Seam for understanding the poverty with tourism: Pro-poor tourism perspective, Journal
application of sustainable tourism models more generally, of Multidisciplinary Academic Tourism, 8(1): 93-100.
and inform their design in order to ensure that they generate [9] Do, A., and Fernandes, C. (2020). Social innovation: A

sustainable development for communities.

systematic literature review and future agenda research.
International Review on Public and Non-Profit Marketing,
17(1): 23-40.

EAIl Endorsed Transactions

< ,//’ on Tourism, Technology and Intelligence |
/ 6 | Volume 2 | Issue 1| 2025 |



Pro-Poor Tourism as a Mechanism of Social Innovation and Empowerment

[10]

[15]

[16]

(23]

(27]

Eberlei, W. (2007) Accountability in Poverty Reduction
Strategies: The Role of Empowerment and Participation,
Social Development Papers, May 2007, 104, available
online at
https://citeseerx.ist.psu.edu/document?repid=rep landtype=
pdfanddoi=d3ef802fae714bb21e96a166dd5012a0d2ac5bfd
Gallego, R., and Maestripieri, L. (2022) Women’s
empowerment and social innovation in childcare: the case
of Barcelona, Spain, European Societies, 24(4): 493-519.
Gascon, J. (2017). Pro-poor tourism. In Lowry (ed), The
SAGE International Encyclopedia of Travel and Tourism.
Vol. 4. Thousand Oaks, CA: SAGE Publications, Inc.
Harrison, D. (2008) Pro-Poor Tourism: A Critique, Third
World Quarterly, 29(5): 851-868.

Heiscala, R. (2007). “Social innovations: structural and
power perspectives”. In: Hamalainen, T.J. and Heiscala, R.
(Eds.), Social Innovations, Institutional Change and
Economic Performance, Edward Elgar, Cheltenham, 52-79.
Hellstrom, T. (2004) Innovation as social action,
Organization, 11(5): 631-649.

Li, S., Saayman, A., Stienmetz, J., and Tussyadiah, 1. (2022)
Framing Effects of Messages and Images on the Willingness
to Pay for Pro-Poor Tourism Products, Journal of Travel
Research, 61(8): 1791-1807.

Lor J. J., Kwa S., Donaldson J. A. (2019) Making ethnic
tourism good for the poor, Annals of Tourism Research, 76:
140-152.

Luo X., Bao J. (2019) Exploring the impacts of tourism on
the livelihoods of local poor: The role of local government
and major investors, Journal of Sustainable Tourism, 27(3):
344-359.

Mitchell, J., and Ashley, C. (2010). Tourism and poverty
reduction: Pathways to prosperity. Taylor and Francis.
Mulgan, G. (2019). Social innovation: How societies find
the power to change. Policy Press, Bristol: UK.

Munch, P.A. (1975) “Sense” and “Intention” in Max
Weber's Theory of Social Action, Sociological Inquiry,
45(4): 59-65.

Murray, R., Caulier-Grice, J., and Mulgan, G. (2010). The
open book of social innovation. London: National
Endowment for Science, Technology and the Art.
Nyaupane, R., Pretious, M., and Khadka, S. (2019) Issues in
the Development of Community-led Tourism in Nepal: the
example of Dhorpatan region. Presented at the Annual
Kathmandu Conference On Nepal And The Himalaya, July
2019, Kathmandu.

ODI (2024) Pro-poor Tourism Pilots in Southern Africa,
Overseas Development Institute, available online at
https://odi.org/en/about/our-work/pro-poor-tourism-pilots-
in-southern-
africa/#:~:text=The%20impacts%200n%?20the%20commu
nities%20have%?20also,unionisation%20and%20provision
%?2001%20essential%20new%20equipment.

OECD (2012) Policy Guidance Note: The Role of
Empowerment for Poverty Reduction and Growth, February
2012, available online  at  https://www.oecd-
ilibrary.org/development/poverty-reduction-and-pro-poor-
growth/policy-guidance-note_9789264168350-4-
en?crawler=trueandmimetype=application%2Fpdf

OECD (2022) OECD Recommendation on the Social and
Solidarity Economy and Social Innovation, available online
at  https://www.oecd.org/en/topics/social-economy-and-
social-innovation.html

Oviedo-Garcia M. A., Gonzalez-Rodriguez M. R., Vega-
Vazquez M. (2019) Does sun-and-sea all-inclusive tourism
contribute to poverty alleviation and/or income inequality

(28]

[29]

[30]

[31]

(32]

(33]

[34]

(35]

[36]

[37]

[38]

[39]

[40]

[41]

reduction? The case of the Dominican Republic, Journal of
Travel Research, 58(6): 995-1013.

Pang, Q., Hao, F., Xiao, H. and Bao, J. (2024) Community
empowerment: Pro-poor tourism income distribution,
Annals of Tourism Research, 106: 103764.

Roe, D. and Urquhart, P. (2001) Pro-Poor Tourism:
Harnessing the World’s Largest Industry for the World’s
Poor, International Institute for Environment and
Development and Regional and International Networking
Group (RING). Available online at
https://www.iied.org/sites/default/files/pdfs/migrate/11007
IED.pdf

Roy, M. and Hazenberg, R., (2019), ‘An evolutionary
perspective on social entrepreneurship ‘ecosystems’. In De
Bruin, A. and Teasdale, S. (eds.), A research agenda for
social entrepreneurship, Edward Elgar.

Scheyvens, R. (2007). Exploring the Tourism-Poverty
Nexus.  Current Issues in  Tourism, 121-144.
https://doi.org/10.2167/CIT318.0

Shen, F., Hughey, K. F. D., and Simmons, D. G. (2008).
Connecting the Sustainable Livelihoods Approach and
Tourism: A Review of the Literature. Journal of Hospitality
and Tourism Management, 15(1), 19-31.
https://doi.org/10.1375/JHTM.15.19

Singh, T. V. (2001) Can there be Pro-poor Tourism?
Tourism, Recreation Research, 26(3): 1-2.

Spenceley, A. (2022). Pro-Poor Tourism’s Evolution and
Implications Arising from the COVID-19 Pandemic,
Tourism Planning and Development, 19(1): 13-25.
Suardana, [.W. and Sudiarta, I.N. (2016) Impact of Tourism
to Poverty in Tourism Destination: Pro-Poor Tourism
Management Approach, Journal of Business on Hospitality
and Tourism, 2(1): 81-91.

Tao, T.C.H. and Wall G. (2009). A livelihood approach to
sustainability. Asia pacific Journal of Tourism Research
14(2), 137-152.

Wakasugi, M., and Ito, N. (2023) Increasing participation in
pro-poor tourism: study of predictors to promote prosocial
behavior to other reference groups, Asia Pacific Journal of
Tourism Research, 28(1): 70-83.

Weber, M. (1947). The theory of social and economic
organisation, Oxford University Press, New York.

Wen, S., Cai, X., and Li, J. (Justin). (2021). Pro-Poor
Tourism and Local Practices: An Empirical Study of an
Autonomous County in China. Sage Open, 11(2).

World Bank (2007) Empowerment in Practice: Analysis and
Implementation, World Bank Institute May 2007, available
online at
https://documents1.worldbank.org/curated/zh/2283914683
16433744/pdf/429950WPOEmpow 10Box327342B01PUB
LICL.pdf

Zeng, B. (2018) How can social enterprises contribute to
sustainable pro-poor tourism development?, Chinese
Journal of Population Resources and Environment, 16(2):
159-170.

EAl Endorsed Transactions
on Tourism, Technology and Intelligence |
| Volume 2 | Issue 1| 2025 |

O EAI 7





